
Intelligence & Solutions 

Changes in
Markets and Climate

2021 End of Year Report



• Export	Trends
• Demand	Trends
• Price	Trends
• Trade	Regulations
• Climate	Issues

Executive Summary

After the initial shock caused by the pandemic on the agricultural 
industry, 2021 was a year in which the residue effects of the shock were felt 
in terms of logistics, labor, production, and exports. As the year comes to 
a close, Tridge has compiled the most significant events within the 
industry starting from the beginning of the year.

This report includes various issues affecting the agricultural industry in 
2021, such as the notable export, demand, and price trends of 2021, 
including the great performance of Norwegian seafood, increasing demand 
for Vietnamese durians, and high Malaysian palm oil prices, as well as trade 
issues including the Effects of the US-EU import tariff suspension, and 
climate issues that affected the industry such as the frost in Brazil. 
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Part 1 - Export Trends
China’s	Ginger	Exports	Fall	as	Export	Prices	Rise

China is one of the top ginger exporting countries in the world, representing 54% of the 
total market share. Chinese fresh ginger exports have steadily grown over the past five 
years, increasing from USD 416.6 million in 2015 to USD 697.4 in 2020, an increase of 
close to 67%. In 2020, the export volume for ginger globally went up, recording 502,000 
MT. The country exports ginger throughout the year. However, exports pick up the 
pace during the end of February and last from July to August. During the first four 
months of 2021, China’s ginger exports fell by 31.7% compared to the same period last 
year.. 

Paragraphs use WP_Paragraph style.

China’s ginger exports were under great pressure this past season due to its high price 
in the global market. The following incidents have increased the price of Chinese ginger 

relative to other ginger exporting countries:

1. Appreciation of the Chinese yuan has made the ginger expensive for the traders in
main ginger importing countries overseas, including the US. In August 2020, the
exchange rate stood at 1 Chinese Yuan Renminbi = 0.144 United States Dollars
which has now appreciated to 1 Chinese Yuan Renminbi = 0.154 United States
Dollars. The trend of appreciation has been seen since October 2020 and peaked
in May 2021.

2. The increase in shipping prices. Between August 15 and 30, 2021, shipping
between Qingdao (China) and Felixstowe in the UK costs approximately USD
14,970.5 - USD 15,968.2 per container, roughly USD 677.7 per ton. Similarly, the
FOB price from Qingdao to Rotterdam at this time stood at about USD 1,347.1 per
ton, higher than usual prices.

3. The continuation of COVID-19 at different ports across the world has resulted in
fewer shipping containers returning to China. The shortage was most severe in
exports from China to North America and Europe.

4. The wholesale price of ginger in domestic markets of other major exporting
countries like Brazil and Thailand was significantly less than the prices recorded in
China. This had some impact on the export prices and made Chinese ginger
exports more costly relative to lower-priced ginger from Thailand and Brazil.
Buyers are particularly interested in Thai ginger which has a strong flavor and taste
and can be purchased at a reasonable price.

All these factors have made the overseas demand for Chinese ginger weak, leading to 
hardly any traders inquiring about prices for Chinese ginger. As a result, the export 
price of Chinese ginger for the European market ranged at USD 2,200 - 2,300 per ton 
in August 2021, which was about 30% higher YOY.
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Juicy	Year	for	Argentine	Lemon	Exports	to	the	US

By doubling its export volume to the US, Argentina generated an estimated USD 70 
million in trade by October 2021. While in 2020, exports for  Argentine lemons to the US 
were worth USD 25.5 million, there was an increase of 173% up until October, with a few 
weeks of the export season remaining. 2021’s substantial growth in exports is a clear 
sign of the comeback of Argentine lemons after the reopening of the US market three 
years ago.

Argentina used to supply lemons to the US market regularly before 2001 when a US 
court ruled in favor of California growers and excluded the product for imports. During 
all those years, the US has constantly increased its imports of lemons to meet the local 
demand, which neither California nor Arizona growers have been able to meet. As a 
result, the two leading suppliers that source the US market are Mexico and Chile, with 
a significant lead for Mexico that holds 77.8% of the market share and 11.3% for Chile.

The lemon market reopened for Argentina in December 2016, but it was until August 
2017 that it began exports after delays by the US government on the phytosanitary 
protocols. In 2018, Argentine lemon shipments started to take off in the US again and 
have been increasing at an accelerated rate. By 2020, Argentina was the third-largest 
supplier to the US with 7.3% of the import share and 33,500 tons of lemons exported.

Although there is a clear sign of Argentina making its way again to the largest import 
market of fresh lemons, the truth is that this is not the same market they left in 2001. 
The current US lemon market is closely attached to the yearly domestic production and 
now has one main supplier to cover for the shortage of that production, which is Mexico. 
However, in years like 2021, when US domestic lemon production decreased, and 
Mexico’s output was damaged, Argentina has proved that it can serve in the market.

According to the USDA, consumption per capita of fresh lemons in the US was 4.9 
pounds in 2019, and since 2000, it has averaged 3.4 pounds per capita versus 2.7 
pounds per capita in the 1990s. Global consumption of lemons also substantially 
increased in the last two years due to the association of Vitamin B products to build 
immunity against COVID-19. Thus, an increase in fresh lemon exports is projected for 
the upcoming years as less fruit will be used for processing.

Argentina’s increase in exports for 2021  was a response to the increase in global 
consumption of the product and the fact that the US and Mexico have fallen short of 
responding to the market. However, this won’t always be the case, and exports to the 
US will be directly linked to the recovery of domestic supply, mainly from California. For 
the MY 2021/2022, Argentina will try to occupy the free space that California leaves 
with the expected shortage, as it did in 2021. Although volumes might not be larger 
than from the current year, the country has shown that it is well-positioned to cover the 
supply in terms of seasonality, timing, and quality.
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In the meantime, Argentina would need to focus on increasing its presence in new 
markets which are now allowed to enter, such as Vietnam and China. Exports to China 
have started to take off once the phytosanitary protocol is in place, and this year, it has 
supplied 5,064 tons of fresh lemons from the 420 tons of supply in 2020. With this, the 
years ahead seem to be encouraging for lemons exporters in Argentine lemon exports 
as they have started recovering exports in a major market like the US and opening 
another one with strong potential like China.

Competitors	 Grow	Wary	 as	Moroccan	 Tomato	 Exports	 to	
the	EU	Expand

Moroccan tomatoes have a 6% market share of the EU-27+UK’s 7 billion kg market. 
Spain, the Netherlands, and Italy, the leading suppliers, have shares of 23%, 13%, and 
11%, respectively. However, in recent years, EU imports of Moroccan tomatoes have 
increased steadily, averaging over 3% per year, with Dutch tomato exports remaining 
around the same level since 2011. The rising popularity of Moroccan tomatoes is due to 
low production costs, EUR 1.12 (USD 1.30) per hour in Morocco compared to EUR 8.37 
(USD 9.69) per hour in Spain. The competitiveness of Moroccan tomatoes is apparent 
in tomatoes that require more labor, such as the smaller cherry and snack varieties.

Many competitors are fighting for a share in different tomato markets, with intense 
competition from Moroccan tomatoes occurring in France and the UK. In France, 
Morocco is the largest supplier of tomatoes, with 63% market share, followed by Spain 
with an 18% share. Both countries share similar harvest seasons and have shown a 
negative correlation over the past twenty years. Therefore, while imports from Morocco 

have risen, imports from Spain have dropped, and vice versa.

The case is similar in the UK, where there is a clear connection between the surge of 
Moroccan tomatoes and the decline of Spanish tomatoes. Before Brexit, the UK was 

the third-largest EU tomato importer. However, difficulties caused by the UK’s departure 
from the EU are limiting Dutch and Spanish exports to the UK while Moroccan imports 
continue to grow. Spain is a key tomato consumption market in the EU, with consumption 
reaching approximately 1 billion kg. However, despite Spain’s high self-sufficiency rate 
for tomatoes, the country’s imports of Moroccan tomatoes have increased from 21 
million kg in 2010 to 78 million kg in 2020.

Reduced Spanish tomato production has constricted export volumes. The factors 
reducing the country’s tomato production include; reduced profits for growers, partly 
due to Moroccan competition in both the EU and UK; increased competition from 
northern European growers that have started to produce year-round; and a shift among 
Spanish growers to other crops. Tomato exporters from the Netherlands feel Morocco’s 
competitive pressure. However, they are also limited by factors such as the customs 
formalities brought about by Brexit. 
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Ecuador’s	 Shrimp	 Exports	 Demonstrate	 Solid	 Growth	 in	
2021

The beginning of 2021 was not very optimistic for Ecuador’s shrimp sector. In January-
February, shipments of the crustacean from the country were worth $526.86 million, a 
15% drop compared to the same period last year. The export volume was 6% lower YOY. 
The reduction in exports was due to lower purchases from China at the beginning of 
the year as local consumers were hesitant to buy frozen imported shrimp from Ecuador 
due to earlier reports of COVID traces on seafood packages. Another critical point for 
smaller imports was the suspension of shrimp deliveries from one of the largest 
Ecuadorian crustacean exporting companies, Songa, in January 2021, due to the 
discovery of white spot disease on frozen shrimp. The ban was lifted at the end of 
March 2021.

Nevertheless, Ecuadorian shrimp exports have set an upward course and have been 
constantly increasing since March 2021, fully offsetting previous losses. Frozen 
vannamei shrimp exports from the country were $2.95 billion worth in March-September 
2021, representing a 42% surge compared to the same period last year. The export 
volume jumped by 28% year on year and exceeded 498,000 tons.

Ecuador’s export volumes of frozen shrimp showed the strongest gain in April 2021, 
when shipments to export markets reached 75,900 tons, 31% higher than in April 2020. 
The export value totaled USD 404.5 million, representing a 27% YOY growth. The main 
reason for a spike in export shipments was attributed to reviving import demand for the 
crustacean in the US and Europe, as the countries started to lift COVID restrictions and 
life started to resume back to normal.

In July-September 2021, Ecuador’s shrimp sector received another incentive for strong 
exports. In addition to solid demand in the US and EU, whose traders were stocking 
ahead of the Christmas holidays, heavy buying from China underpinned Ecuador’s 
shrimp exports. Chinese imports were especially strong in September, as the country 
began to secure shrimp volumes for the celebrations of the Lunar New Year 2022, 
which is scheduled two weeks earlier than in 2021. Constantly rising prices, logistics 
disruptions, and other uncertainties prompted China to act quickly to secure the 
necessary amounts for successful festive celebrations. Ecuador’s frozen Vannamei 
shrimp exports to China totaled 41,176 tons in September 2021, 91% more than in 
September 2020. Thanks to high prices, the value of exports jumped by 150% to USD 
263.6 million YOY.

According to Tridge’s Engagement Manager in Ecuador, Pedro Angel, diversification of 
destination markets for Ecuadorian shrimp has been a top priority in the past two years. 
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Since export volumes for China account for more than half of Ecuador’s shrimp exports, 
this makes the country’s exporters dependent on the purchasing behavior of the 
Chinese market, which was highlighted in 2020 when the pandemic created additional 
trade complications for shrimp exporters. As the recent data from NCA show, the share 
of China in total imports of Ecuadorian shrimp was 44% in January-September 2021, 
which is 9% less than in the same period last year. At the same time, Ecuador managed 
to build up frozen shrimp supply to the USA, whose share increased from 18% in 2020 
to 23% in 2021. 

Not only did diversification mean finding new countries for selling, but also tailoring 
Ecuador’s shrimp sector to the requirements of the destination market. To do so, the 
industry has been working hard on quality certification as well as creating more value-
added shrimp products, as Tridge’s Engagement Manager Pedro Angel mentions. 
When exporting to China, Ecuador usually sends HOSO (head-on shell on) frozen 
shrimp, whereas the US, for example, has different preferences. US importers are more 
targeted at buying frozen shrimp tails or peeled undeveined (PUD). Creating a value-
added product has demanded big investments to be made into the sector, especially in 
hiring more labor. Although while exporting processed shrimp the total volume of 
shipment decreases, the value of the export value of such a product rises.

Ecuador’s HOSO shrimp prices have been increasing since the beginning of the year. 
However, the biggest value gains were seen in September and October 2021, as China 
started massive buying in preparation for the Lunar New Year. As of November 1, the 
average price for Ecuadorian fresh HOSO shrimp (40/50 pcs per kg) was USD 6.80/kg 
FOB Guayaquil, which is USD 0.60/kg more than two months ago.

The first call for a price increase was in February 2021, when the Ecuadorian government 
announced a rise in diesel prices. As fuel is used throughout the entire supply chain, 
shrimp prices have been reflecting this change. On top of high logistics costs, exporters 
faced increasing packaging costs due to the lack of paper in the country available for 

the production of corrugated boxes. Another factor that fuelled export shrimp prices 
was persistent international demand from the EU, US, and China.

Norwegian	Seafood	Exports	Maintain	High	Performance

The Norwegian seafood sector is one of Norway’s most important sectors, which in 
2020 exported USD 9.3 billion worth of seafood. The aquaculture sector is well-
developed in Norway, and out of the total value of seafood export in 2020, 71% came 
from farmed stocks, primarily salmon. Salmon accounted for 67% of the value of all 
seafood exports in 2020, followed by cod (9%) and mackerel (4%).
Norwegian seafood enjoyed its best month in terms of seafood exports in October 
2020, when the value of exports increased by 15% compared to October 2020 and 
reached USD 1.4 billion. This was despite several market destinations not yet fully 
operational from the pandemic and currency developments strengthening the 
Norwegian Kroner against currencies of key markets. 30th of October 2020 and 26 
October 2021, the Norwegian kroner increased around 11% against the Polish złoty, 
Danish kroner, and the euro. 

Salmon

The increase in value of Norwegian seafood exports for October was driven primarily 
by salmon and herring exports, which accounted for 66% and 6% of export value, 
respectively. The value of salmon exports in Oct 2021 increased from USD 684 million 
to USD 832 million, equivalent to a 22% percent increase compared to Oct 2020. In 
terms of volume, exports reached 128,498 MT in Oct 2021, equivalent to an 8% increase 
from 119,134 MT in Oct. 2020. The value per MT of Norwegian salmon increased 13% 
from USD 5,745 in 2020 to USD 6,275 in 2021. The export of Norwegian salmon is 
mainly destined to Poland, France, Denmark, and the US, which combined constituted 
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37% of the total value of salmon exported from Norway between Jan-Oct 2021.

Herring

For herring, the export value in Oct 2021 was a decade-high of USD 81 million, 
representing a 95% increase from the USD 42 million exports of Oct 2020. In terms of 
herring export volume, the Oct 2021 export volume of 52,109 MT was up by 70% 
compared to that of October 2020 30,673 MT. The value per MT of herring increased 
15% in Oct. 2020 from USD 1,360 to 1,561 in Oct 2021. Part of the explanation for 
greater exports of herring in Oct 2021 is that the fall season started earlier in 2021 and 
quotas for spring-spawning herring were raised.
The main markets in 2021 have been Poland and Germany for frozen filets, whereas the 
main markets for frozen whole herring are Egypt and Nigeria. The two countries have 

dramatically increased their import of Norwegian herring, with Egypt increasing their 
import 60% from USD 26 million in Jan - Oct 2020 to USD 41 million during the same 
period in 2021. Nigeria increased its imports by a staggering 328%, from USD 4.6 
million to USD 20 million.

Cod	&	Trout

Contrary to October success stories of salmon and herring, frozen cod export volumes 
in Oct 2021 fell by 12% to 4.600 MT, and the value fell to USD 25 million, a 6% decrease 
compared to Oct 2020. Fresh cod, on the other hand, experienced a value increase of 
6% to hit USD 10 million in Oct 2021 despite the export volume falling 3% to 1.826 MT. 
As for trout, there was a fall of 11% in export volume to 6.210 MT in Oct 2021 compared 
to Oct 2020. Yet, concerns of falling export volumes were mitigated by an 8% increase 
in the export value of trout’s export value to USD 47 million.

While the Norwegian seafood sector surely has reason to celebrate the export results 
of October 2021, there may just be more good news awaiting in November and 
December. In the last two months of 2019, before the outbreak of COVID, the export of 
seafood reached USD 1.2 billion in November and USD 1.1 billion in December. In 2020, 
the figures fell to USD 1 billion in November and USD 9.5 billion in December, 
representing decreases of 19% and 14% respectively. The value of exports in 
November and December made up 17.5% of total export in 2020 so if the strong pace 
of exports experienced in October can be maintained, there may be a reason for further 
celebration in the Norwegian seafood industry. The latest and yet unpublished statistics 
show that by 26 November, Norwegian seafood exceeded the previous annual export 
record of USD 12.2 billion from 2019. The expectation is that exports will far exceed 
USD 12.9 billion by the end of 2021. 

. 
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- Top Chinese New Year Fruits Mirror US-China Trade Tensions

- Vietnamese Durian Becomes Popular in Australian Markets

- Growing Global Avocado Consumption Boosts Export Opportunities
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Part 2 - Demand Trends

Top	Chinese	New	Year	Fruits	Mirror	US-China	Trade	
Tensions

Chinese New Year (CNY), also known as the Chinese Spring Festival, is the biggest 
celebration in China that signifies a new and bountiful beginning of the year. Aside from 
its cultural significance, the generous demand from 1.4 billion Chinese consumers 
during the festival creates a substantial impact on the economy of its trading partners. 
In 2020, China’s fruit imports from January to February amounted to USD 2.35 billion, 
215% higher than the monthly average of 2020. Of the fruits, the three most consumed 
products during CNY are cherries, apples, and oranges.

Cherries

Cherries are considered to be a premium fruit in the Chinese market. The global import 
value of cherries has increased by 103.56% during 2014-2019, reaching a total import 
value of USD 4.44 billion in 2019. Despite its high price, China’s imports amounted to 
48.7% in 2019. According to Tridge’s market intelligence, most cherry exports from 
Chile, New Zealand, and Australia are headed toward China wherein they have already 
built a strong relationship with domestic distributors. For this reason, the substantial 
increase in imports from Tajikistan and Kyrgyzstan was a surprise considering existing 
New Zealand and Australian exporters’ tight relationship with Chinese suppliers and 
the country’s renowned strict import standards and regulations. Contrary to the overall 
upward trend in cherry imports, the US recorded negative growth of 2% during 2015-
2019.
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Apples

Apples are an irreplaceable part of the CNY with their vibrant red color that is 
believed to bring luck. Holding up to its symbolic reputation, the global apple market 
had a total import value of USD 7.72B in 2019. Although small in percentage, 
considering the wide distribution of apples around the world, 3.89% of China’s share 
is still substantial. Similar to cherry imports, while shares of Poland, South Africa, and 
Argentina have shown a huge upward trend, the US apple export to China declined by 
21%.  

Oranges

The global market for oranges had a total global import value of USD 5.49B in 2019, 
with 9.8% of it imported by China, the largest individual importer of oranges. Imports 
have grown by 261.34% in 5 years (2015-2019). Similar to other fruits, the US growth 
rate decreased by 6% despite the increasing trend in Chinese orange imports, with 
growth in Israel and Argentina standing out.

China-US	trade	tensions

The growth in import value of cherries, apples, and oranges in China during 2015-2019 
persistently showed a downward trend for US imports despite an overall increase in the 
import value of these fruits. This is an aftereffect of the prolonged diplomatic tensions 
between the US and China, which is often translated to trade sanctions, apparent from 
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the harsh tariff measures on imports from China to the US and from the US to China. 
Despite the signing of the initial bilateral trade agreement between the US and China in 
2020, tensions did not seem to be easing in late 2020, with China only meeting 50% of 
the agreed USD 200 billion worth of American goods and services imported as of early 
2021. 

According to Tommy Lee, Tridge’s Engagement Manager in China, Chinese suppliers 
have been noticing the decline in US imports to China in recent years (2015-2019) and 
are hoping that President Biden will ease the trade tension and support the initial US-
China bilateral trade agreement that allows free flow of goods without heavy tariffs. 
Thus the reason behind Chinese suppliers’ support for the trade agreement is not due 
to their preference towards American goods but more on the wider choices of goods 
that free trade brings, allowing them to acquire more price-competitive supplies.
Apples

Apples are an irreplaceable part of the CNY with their vibrant red color that is 
believed to bring luck. Holding up to its symbolic reputation, the global apple market 
had a total import value of USD 7.72B in 2019. Although small in percentage, 
considering the wide distribution of apples around the world, 3.89% of China’s share 
is still substantial. Similar to cherry imports, while shares of Poland, South Africa, and 
Argentina have shown a huge upward trend, the US apple export to China declined by 
21%.  

Vietnamese	Durian	Becomes	Popular	in	Australian	Markets	

Fresh fruits and vegetables from Vietnam have gained a lot of popularity in Australia 
over the last few years. Vietnam recorded an increase of 52% in export volume of 
agricultural products and vegetables to Australia during the first six months of 2021 
compared to that recorded in the previous season. The export base included dragon 

fruit, ripe mango, lychee, longan, and durians.
Australia is among the fastest-growing durian importing countries in the world. The 
import value of durians increased from USD 115,040 in 2015 to USD 1.8 million in 
2020. Durian is imported throughout the year, with imports peaking between July to 
December. Australia imports durians from Thailand, Malaysia, and Vietnam 
throughout the year, depending on the season and prices in the origin country.  

Vietnamese durians were first introduced to Australia in October 2019. Since then, the 
demand for the fruit has increased in big cities like Sydney where the fruit was 
popularized by offices conducting a durian tasting event in an antique car on the 
streets. As per the Vietnam Trade Office in Australia, a shipment of 15 tonnes of 
frozen Vietnamese durians imported by Australia was completely sold out in 2 days, 
and an additional 45 tonnes of durians are currently on the way to Australia. The 
majority of the fruit in the shipment was completely booked up by local retailers, with 
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the durians consisting of the Ri6 variety which is grown exclusively in Vietnam. Whole 
durians are sold at retail for USD 14/kg, while peeled durians sell for as much as USD 
18.43/kg. Australian customers prefer quality over cheaper prices which is why it 
should be ensured that the exporters continue to commit to product quality when 
exporting fruit to Australia. 

Growing	Global	Avocado	Consumption	Boosts	Export	
Opportunities

The EU’s avocado imports have been constantly rising in the last 8 years, with the 
Netherlands, France, and Germany the main locomotives of the industry. The 
Netherlands, the main distribution channel of avocados to Europe, saw its imports 
rising from 115,000 tons in 2013 to nearly 355,000 tons in 2020. French imports soared 
by 70% to 170,000 tons during this time and German avocado imports have quadrupled 

in the last eight years to 118,600 tons accordingly.

The most recent import figures for the Netherlands also confirmed a continued upward 
trend for the current year. In the first half of 2021, Dutch avocado imports exceeded 
228,000 tons, which represents an 8% increase over the figure in the first half of 2020. 
The value increased by 5% YOY to USD 684.08 million in January - June 2021. Since the 
Netherlands accounts for more than 50% of all EU avocado imports, it shows that the 
European market has not reached its saturation point and consumers are open to 
bigger import volumes.

Robust demand for avocados in the EU market is the main reason behind the surge in 
imports. Over the past ten years, consumers have been gradually discovering the 
health benefits of this fruit. It is full of healthy fats, vitamins, and omega 3 acids. 
According to the Centre for the Promotion of Imports from developing countries (CBI 
Netherlands), EU avocado consumption increased from 0.65 kg in 2015 to 1.1 kg in 
2020. This is still 3.5 times lower compared to the US per capita consumption, the 
world’s largest avocado importer. These figures show that the EU’s consumption still 
has a lot of room to grow. Germany has the biggest potential, as per-capita consumption 
in the country was 1.08 kg in 2020, which is only half of the French and 2.2 times less 
than the Dutch consumption.

Growing avocado consumption in Europe and the US creates a lot of export opportunities 
both for big and small market players. Peruvian avocado exports have increased 
fivefold over the past ten years in physical terms and have hit 410,697 tons in 2020. 
Export values have also demonstrated the same growth pace and reached $759 million. 
The current data about Peru’s performance on the global market is also impressive. 
According to the recent report of the Peruvian Ministry of Trade and Tourism, the 
avocado export value reached a record USD 949 million in January - July 2021, 
representing a 47% jump compared to last year. The EU accounted for 45% of total 
Peruvian avocado exports. 
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Other markets are also gathering pace on avocado exports. Kenya’s export volumes of 
avocado quadrupled and stood at 79,089 tons in 2020, whereas the export value 
surged fivefold and reached $116 million. The Horticultural Crops Directorate of Kenya 
estimated the country’s avocado exports at 60,511 tons, 30% more than last year. The 
EU accounted for more than 50% of Kenya’s total avocado exports. Kenya supplies 
smaller-sized Hass varieties to the EU market, sold at a lower price.
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- Chinese Cherry Prices Expected to Fall

- Spanish Almond Prices Expected to Rise in the Upcoming Season

- US-Turkey Prices are Hitting An All-Time High this 2021

- Malaysian Palm Oil Prices Continue to Increase Amid Tight Supplies and Low Production
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Part 3 - Price Trends

Chinese	Cherry	Prices	Expected	to	Fall

According to a recent US Department of Agriculture report, China’s domestic cherry 
production is estimated to reach 600,000 metric tons in MY 2021/22, which spans 
from April to March next year. The forecasted output represents a 15% increase from 
the previous season, representing an increase of 79,000 metric tons in production. 
Additionally, the planted cherry area in China is expected to hit 163,000 hectares in 
MY 2021/22, which would be a 3% increase from the previous season. The Shandong 
province, which produces half of the country’s cherry output, is expected to continue 
increasing its production for the next five years as the production area expands.

The main reason for the growth in planted area is that cherries have been the most 
profitable fruit for farmers in China for the last five years, which has continued to 
push cherry prices down. For cherry farmers, however, fruit production remains 
profitable to the point that Western and Southwest provinces in China have also 
caught up with extended planted areas that are contributing to the increase. The main 
reason the fruit remains profitable even with lower prices is the continuously 
increasing demand among Chinese consumers for cherries that has turned the cherry 
industry into a volume-driven sector.

Although the flavor of Chinese cherries has been improving in recent years due to a 
greater focus on newer cultivars, there remains a perceived quality gap between 
China’s domestic cherries and imported ones, especially those from Chile, which 
supplies over 90% of China’s imported cherries. China is the leading importer of 
cherries globally and accounts for 42.3% of the global import share. However, 
according to the USDA report, Chilean cherry exports to China increased by 55% 
during the 2020/21 season due to an excellent harvest, which has flooded the 
Chinese market during the off-season.

Along with increased Chilean imports, US and Canadian cherries have arrived at the 
Chinese market around the same time as domestic cherries. According to Tridge’s 
Engagement Manager in China, Alex Yang, plenty of cherries from the US and Canada 
arrived in China by air and sea freight this season. “ As of late July, sales in the Chinese 
market were mainly at the retail channels rather than the wholesale market.

The increase in overall imports this season, the continuous increase in production, and 
the closure of wholesale markets due to COVID-19 restrictions in 2020 have caused 
cherry prices to hit record lows. Consequently, farmers have had to sell their cherries 
to local traders at lower prices than last year. For example, in late July, at the Yanitay 
market, Beaty Early cherries were sold for USD 2.50 - 4.60 /kg in the local wholesale 
market, with an average price of USD 2.25 per kilogram. In addition, the price of 
greenhouse cherries also fell due to the increase in production, as in February, when 
the average price was USD 9.5/kg in retail stores.
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Despite the challenges this past year, demand for both domestic and imported cherries 
in China is expected to remain strong. According to the USDA, the per capita 
consumption of cherries will continue to increase in the foreseeable future as production 
and cold-storage infrastructure improve. However, due to improved and extended 
domestic production, imports will gradually decrease. According to the same USDA 
report, China’s cherry imports for next season are forecast to drop to approximately 
300,000 metric tons, decreasing 11% from the previous year. At the same time, imports 
from Chile are also expected to fall by 11%, mainly due to the 15% increase in production 
and the gradual decrease of prices in this market.

Spanish	Almond	Prices	Expected	to	Rise	in	the	Upcoming	
Season

The European Union is one of the world’s leading producers and consumers of 
almonds. Production is led by Spain, the second-largest producer of almonds with a 
share of 9.7%. The country has witnessed an upward trend in almond production in 
the past few years. High prices of the almonds have motivated farmers to increase 
the number of hectares dedicated to almond planting. In addition, several modern 
irrigation techniques and varieties have made crops more profitable for farmers and 
increased production levels. The almond season in Spain is during August and 
September, during which the nuts are harvested across all major almond-producing 
regions.

According to Almudena Vazquez, Tridge’s Engagement Manager in Spain, almond 
production in Spain is expected to be around 30% lower than the previous year due to 
severe climate conditions at the beginning of the year. The abrupt drop in 
temperatures and frosts recorded during the third week of March in Spain affected 
nearly 38,000 hectares, mainly of fruit, almond, and wine grape crops. The frosts also 

affected eastern Andalusia and the Granada and Almeria region of Spain. It is 
estimated that the damage to almond trees alone exceeds 3,000 hectares.

During the first half of 2021, Spain witnessed storm Filomena in January, which caused 
abundant snowfalls, strong wind gusts, and reduced the temperatures to -20° C in 
inland areas and -6° C in parts of the Mediterranean coast. Following the storm in 
March, the entry of cold air mass dropped the nighttime temperatures in Spain. It had 
a severe impact on almond trees which were flowering at that time of the year. As of 
May, Spain witnessed repeated storms accompanied by hail which further caused a 
loss in almond produce for the current year.

Due to limited supply, the almond prices in Spain are expected to be higher in the 
coming season. From early to mid-2021, prices have increased from USD 4.6 per kg in 
February to USD 8.8 per kg at the end of August. It is expected that the prices will 
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continue to rise in the coming months as the shortage exacerbates due to severe 
weather conditions.

As the largest producer of Almonds, California is going through a bumper season and 
is leading the world export market by exporting record volumes to countries in Asia like 
India and China. US almond prices are much lower than the prices in Spain, giving it a 
competitive advantage in the market. In late July, almond prices in Spain were recorded 
at USD 8.8 per kg, while the price in the US recorded USD 4.4 per kg. With the inflated 
prices in Spain, there has been some scrutiny over whether the country will remain the 
leading exporter of almonds in the world.

Other markets are also gathering pace on avocado exports. Kenya’s export volumes of 
avocado quadrupled and stood at 79,089 tons in 2020, whereas the export value 
surged fivefold and reached $116 million. The Horticultural Crops Directorate of Kenya 
estimated the country’s avocado exports at 60,511 tons, 30% more than last year. The 
EU accounted for more than 50% of Kenya’s total avocado exports. Kenya supplies 
smaller-sized Hass varieties to the EU market, sold at a lower price.

US	Turkey	Prices	Hitting	An	All-TIme	High	this	2021

US turkey prices started their rally in January 2019. However, the biggest price spikes 
were seen in 2021. During January-September 2021, wholesale monthly prices for 
frozen turkey hens climbed by 30% and averaged USD 3.12/kg, exceeding the previous 
record high number in October 2015 of USD 2.99/kg. Prices for turkey tom drumsticks 
have also risen since mid-2020, with monthly average values reaching $2.60/kg at the 
end of October versus USD 1.41/kg in July 2020. Unprecedented price jumps are 
attributed to various fundamental factors, the influence of which was supported by 
complications amid COVID closures.

Prices for the main feed components of turkey meat production, soybean meal, and 
corn have been trending higher in the past two years. Prices for US corn more than 
doubled from June 2020 to August 2021. Soaring corn prices earlier this year were 
caused by elevated demand for coarse grains in China, whose economy was recovering 
after numerous COVID lockdowns, as well as by adverse weather conditions in the main 
global producing regions: Brazil and the US. Although corn prices decreased slightly in 
August-September 2021, October values bounced back again due to soaring energy 
prices. As a result, demand for cheaper alternative fuel, ethanol, has also been 
increasing. As corn prices remained high, this was also reflected in the cost of turkey 
meat production.

National prices for soybean meal have also been increasing in the past two years, 
although at a slower pace than corn values. From June 2020 to August 2021, US 
soybean meal prices increased by 25%, with the biggest gains observed in November 
2020 - January 2021. Prices started to decline after May 2021 following news about 
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extending soybean acreage for the 2021 harvest, which brought some relief for US 
turkey manufacturers.

US turkey production has been stagnating over the past five years due to decreasing 
profitability of the industry. Surging corn and soybean meal prices in 2021 have been 
reducing producer margins, which discouraged them from cultivating big turkey flocks. 
In addition to that, national consumption figures were not optimistic for local producers, 
as the use of turkey meat in the US had been sluggish since 2016. 

The COVID-19 pandemic only aggravated the situation. The USDA has already revised 
down turkey meat output forecasts a few times this year. According to the USDA’s 
October report, turkey production in the US is forecast at 2.54 million tons in 2021, 
which is 2% lower than in the previous year. This is also 4,500 tons less compared to 
September’s estimate.

COVID-19 has added complications to the US turkey industry that has been building for 
the past two years. Labor shortages in the poultry sector started even before COVID-19, 
which was aggravated following the pandemic. At the beginning of 2020, when the 
pandemic was in its early developing stage, massive lockdowns brought sudden shock 
to the country’s population, bringing down the demand for turkey meat. To avoid losses, 
some companies had to dismiss their working force. Another issue was that during the 
pandemic people were forced to stay at home, which, as a result, disrupted the entire 
production cycle. Consequently, slaughter rates slowed down and overall US turkey 
meat supply declined. The USDA’s figures of turkey meat in cold storage also confirmed 
the limited supplies in the market. As of late September, US cold storage stocks of 
turkey fell below 188,000 tons, representing a 17% decline YOY.

Malaysian	Palm	Oil	Prices	Continue	to	Increase	Amid	Tight	
Supplies	and	Low	Production

Malaysia, the world’s second-biggest palm oil exporter, saw prices touch USD 1,300/
MT in October 2021, starting a new season with a new record. This is USD 145/MT or 
12.4% more than in September 2021. In comparison with October 2020, prices have 
increased by 75%.

There are many fundamental factors that have been supporting the Malaysian palm oil 
market in the past 1.5 years. The cumulative effect of these factors was highlighted 
during September - October when a shortage of labor force due to COVID-19 hindered 
harvesting on the palm oil plantations at the seasonal production peak. Since there are 
no automatic harvesting machines, the sector relies heavily on a manual workforce, 
most of which comes from abroad. According to the officials of the Malaysian Palm Oil 
Board, the industry has been missing at least 75,000 workers to do the harvesting 
since 2020. As fruit collecting is done by foreign workers and COVID has caused border 
closures and a series of lockdowns, attracting highly skilled workers into Malaysia has 
become complicated.
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Given the situation, the forecast for Malaysia’s palm oil output in 2021 has been lowered 
from 19.7 million tons to 18 million tons. Vegetable oil shortage on the global scale has 
been supporting palm oil prices in the past two seasons. Higher domestic consumption 
around the world, especially in India and China, has been keeping the demand for 
cooking oil at a high level. Yet the demand is not just driven by higher per capita 
consumption, but also by population growth.

 The supply side, however was not able to respond with the same growth rate as the 
increase in demand. Tighter palm oil supplies because of constrained production in 
2020/21 was accompanied by a drop in sunflower oil output in Ukraine and in Russia by 
2 million tons. The relief has not been seen in the current marketing year. A disastrous 
drought in Canada has caused canola harvest to plunge to the lowest level in 13 years 
to 13 million tons. As a result, the USDA projects Canada’s canola oil production at 3.7 

million, 14% less than in 2020/21. 

As palm oil is also used to add to biodiesel, the price for this edible oil is strongly 
influenced by crude oil futures fluctuations. The demand for fossil fuels has been 
increasing in 2021 with many countries around the world starting to resume economic 
activities after numerous lockdowns. This has also been reflected in the palm oil values. 
The sharpest in price growth was observed in September-October 2021. 

The use of palm oil as a blend of biofuel has been increasing in Indonesia and Malaysia 
in the last 10 years. Indonesia, for example, applies a program B30, which means that 
the diesel sold in the country must include 30% of the palm-oil-based blend. Malaysia 
intends to use 20% of this bend in diesel from December 2021.

However, the EU, one of the biggest importers of palm oil, may decrease the import of 
this commodity in 2021, given new environmental regulations. According to the USDA, 
palm oil used in the EU is projected to decrease from 2.65 million tons in 2021 to 2.63 
million tons in 2020. Some EU member states plan to phase out the use of palm oil for 
diesel production by 2030, due to the concerns that palm plantations cause massive 
deforestation in the main producing regions. 
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- China’s Import Ban Affects Taiwanese Pineapple Exports

- Russia’s Export Restriction on Wheat from High Domestic Prices
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- India: Peru’s New Citrus and Blueberry Export Market
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Part 4 - Trade Regulations

China’s	Import	Ban	Affects	Taiwanese	Pineapple	Exports

China issued an import ban on Taiwan pineapples effective from March 1st of 2021, 
on the grounds that the decision is based on biosafety measures to address “harmful” 
mealybugs detected in several imported batches of Taiwan pineapples in 2020. 
Taiwan’s government claimed that the import ban is mostly political by nature. The 
decades-long conflict has sparked intense diplomatic tensions between the two 
countries in which China has always denied the accusations and claims that Taiwan 
was misconstruing words to damage their reputation. Nonetheless, the impact of the 
import ban is immense as more than 90% of Taiwan’s pineapple exports are exported 
to China. In 2019, China imported USD 63 million worth of pineapples, constituting 
97% of Taiwan’s total pineapple export. Other countries such as Japan, Hong Kong, 
and Singapore only account for 3% of Taiwan’s pineapple exports. China’s sudden 
departure left a significant hole in Taiwan’s pineapple industry.  

Pineapple in Taiwan is not just a significant export commodity but now it also serves 
as a symbol of resilience against China and is now aptly termed as “Freedom 
Pineapples”. President Tsai encouraged citizens to patronize local pineapples and in 
just 4 days, the collective purchases from consumers and local businesses almost 
filled the gap left by China’s. 
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To reduce the damage caused by the import ban, President Tsai Lng-Wen provided 
USD 36 million in aid to pineapple producers and farmers who are already suffering 
the blunt damage of the import ban after suffering from a declining profit. Chen 

Chi-chung, minister of the council for Agriculture announced that they were working 
towards stabilizing the prices of pineapples by bringing in extra orders of up to 
30,000 MT from other potential exporters such as Singapore, Japan, the US, 
Australia, and Vietnam with sales and trade incentives. According to Tridge’s trade 
experts from Taiwan, the Taiwanese government offered freight subsidies as an 
incentive for new companies who want to register as an exporter in Taiwan. The 
freight subsidies are as follows:  

Autrailia via Air USD 3.75/kg 

Australia via Ocean USD 0.82/kg

Middle East via Ocean USD 0.54/kg

Others USD 0.43/kg

Impact	on	Pineapple	Prices

Taiwan	

Taiwan continues to diversify and expand its trading network to compensate for the 
volumes that were once filled by China. Various countries showed support for Taiwan, 
among them the Canadian Trade Office and the American Institute in Taiwan. In fact, 
the USA is the largest pineapple global importer. In 2019, the US has a pineapple import 
market share of 26% with the majority of pineapples imported from Costa Rica. Taiwan 
has no previous records of exporting pineapples to the US, but that may change. 
However, with the huge gap left by China, the pineapple market was at risk of 
experiencing a downward price trend for the rest of the year especially when the 
current high domestic demand doesn’t hold. 
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China			

Contrary to the reception in Taiwan, Chinese pineapple farmers were at an advantage 
as orders doubled in just a day after the import ban was officially announced. China is 
actually a larger pineapple-producing country than Taiwan. In 2019, the country 
produced 33 times more than the total volumes that Taiwan produced. Despite the 
staggering volume that China produces, China still imports around 30% of its pineapples. 
China did not experience any substantial shortage after Taiwan’s pineapple imports 
ceased.

Russia	Imposes	Export	Restriction	on	Wheat	to	Address	
High	Domestic	Prices

  Wheat prices on a global scale are increasing. The rising global population and 
increased bioethanol production have resulted in substantial growth in demand for 
wheat across the world. Additionally, the emerging trend in the EU to replace barley 
with wheat in the production of animal feeds has had a significant contribution to the 
growing demand and increasing prices of wheat worldwide. Following the trend is 
Russia, the world’s largest wheat producers, and exporters - Russia suffered from a 
lower crop harvest this season which resulted in fewer global stocks of wheat.

The USDA estimates on Russia’s wheat production for the marketing year 2021/22 to 
decline by 9% as poor weather in recent months has reduced yield prospects. Domestic 
prices for wheat skyrocketed in Russia, forcing the government to intensify regulation 
to control the prices.

In December 2020, The Russian government introduced an export quota of 17.5 million 
tons of grain effective from 15th of February to 30th of June, 2021 aimed at sharply 
reducing the wheat exports of the country causing a more tightened supply of wheat 
globally coming in at the worst time when there is a strong global demand that continues 

to push international wheat prices further.

2021 Wheat shipments from Russia have been lagging far behind the volumes and 
values with the previous year. Wheat exports during July 1-29 alone were 34% lower 
compared with the same period last year. Overall, Russia exported 14.56 million tons of 
wheat between January and July 2020 which is 16.82% more than the volume exported 
during the same period in 2021. Concerns over a tight supply from exporting countries 
have pushed the prices further for Russian wheat. FOB prices for Russia’s 12.5% protein 
wheat was at USD 262 per metric ton on 3rd August 2021 which is 10.1% more than the 
previous month.

Russia holds a major share in the global trade of wheat and is expected that the global 
demand will reach a record level due to escalating global demand, especially in South 
Asia and China, where consumer food preferences for countries like India and China 
have shifted towards wheat products driving the demand further. Another trend that is 
putting more pressure on the supply chain is the growing trend in the use of wheat in 
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animal feeds which is expected to increase especially in the EU, the UK. the U.S. and 
the UK, as well as the increasing use of wheat as a raw material for bioethanol 
production. 

US-EU	temporarily	lift	Retaliatory	Import	Tariff	
Suspensions	in	2021

After years of trade war between the US and EU over the Airbus-Boeing dispute, 
leading to import tariffs on all shipments even for non-airline products, the US and the 
EU finally agreed to tentatively lift all retaliatory trade sanctions for four months starting 
on 5th of March, 2021. 

The World Trade Organization (WTO’s) authorized each country to impose import 
tariffs on each other amounting to USD 7.5 billion for the US to the EU and USD 4 billion 
for the EU to the US. This has vastly affected various industries for both countries.
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The wine and olive oil industry of the US and the EU were some of the most highly 
affected industries. In 2019, the US administration imposed a 25% import tariff on 
French, Spanish, German, and British wines, whiskies, and Spanish olive oils. Similarly, 
the EU placed an additional 25% ad valorem tax on US rum, brandy, and vodka.

During the first half of 2020, the Spanish olive oil export volume to the US dropped by 
39%. Bottled olive oil suffered a staggering 81% export reduction compared to the 
previous year. The damage was evident in Spain’s price trend as it dipped down to its 

lowest point during the first half of 2020 and slowly recovered but is still unable to 
reach its previous highest points of 2018. Exports of French champagnes experienced 
a similar downward trend. The estimated loss of French winemakers summed up to 
EUR 500 million just for 2020. The Scotch Whiskey Association also shared that 
Scotch Whiskey exports to the US dropped by 35% in 2020, costing the industry more 
than half a billion pounds. Similarly, US whiskey exports to the EU declined by 37% 
after the tariff, reversing its increasing trend during the last decade. The situation 
worsened as COVID-19 took a toll on businesses around the world.

After	the	Tariff	Suspension

The 4-month suspension of the hefty tariffs offered relief for the alcoholic beverage 
and olive oil industries of both the US and EU as the industries struggle to survive and 
recover from the daunting decrease in demand due to the trade war and COVID-19.

Olive	Oil	Industry

The main beneficiaries of the trade sanctions of Spanish olive oil exports to the US 
were Tunisia and Portugal as they filled the gap left by Spain, previously the second-
largest olive oil exporter to the US. In 2020, olive oil export volume to the US 
increased by 700% for Tunisia and 800% for Portugal. As Spanish branded olive oils 
cannot be exported to the US, Spanish olive oil companies also had to import from 
Tunisia and Portugal to meet previously agreed orders from US clients. After the tariff 
suspension, this trend is to be disrupted as Spanish olive oil companies are now able 
to produce and export to the US without significant hurdles. This would go two ways, 
wherein Tunisia and Portugal’s export to Spain would decline and with the restored 
demand for Spanish olives in the US market, domestic prices are likely to experience 
upward pressure.
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Alcoholic	Beverage	Industry

After lifting the tariffs, German and French wine producers and US spirits producers 
expressed an optimistic outlook. The alcoholic beverage industry was one of the 
hardest hit by the trade war, where tensions were further heightened by the Trump 
administration’s decision to include cognac and other types of wines in the import 
tariff product list in January 2020. Previously in the wine market, the trade sanction 
resulted in a two-fold effect where wine prices increased and available varieties 
decreased in the US market. To boost the recovery of the alcohol industry, 
Washington and Brussels agreed to temporarily hold off their tariffs on each other’s 
industries.

Greater	Access	for	South	African	Lemons	to	China

The deal signed between the countries is an amendment of the present protocol 
following a request by South Africa to exempt lemons from the cold treatment 
requirements. The protocol that was in place had forced lemon shipments to be 
treated at very low temperatures, which made the fruit susceptible to chilling injuries 
and shorter shelf life.

Although South Africa is one of the world’s largest fresh lemon suppliers, little has 
reached China due to the disinfestation treatment requirements. The previous 
shipping protocol required lemons to be treated at -0.5ºC for 24 days, causing cold 
damage to the fruits and severely limiting the amount sent to China. The new 
amendment now allows lemons to be shipped at +3ºC for 18 days which exporters will 
be able to realistically comply with. South Africa already exports fresh lemons to 
various markets that require the same type of treatment for which facilities are 
already in place.

South Africa is currently experiencing continuous growth in lemon production with 
local lemon harvests expected to grow by 1.75 million MT by 2024. Thus, the 
finalization of the revised protocol will improve access to China and assist in 
marketing the increased volumes which are becoming a critical new market for 
growth. South Africa is already the third-largest global supplier of fresh lemons 
accounting for 10% of the global export share with a peak harvest season that 
extends from mid-May through July.

According to the Citrus Growers’ Association (CGA), South African citrus is currently 
on track to shipping close to 160 million cartons of citruses this year. In addition, 
non-lemon citrus exports from South Africa to China have enjoyed substantial growth, 
reaching 130,000 metric tons in 2020 with shipments of grapefruits, oranges, and 
soft citruses. For lemons, 151.5 tons were exported over the same year, accounting 
for 0.03% of South Africa’s total lemon exports.
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The new protocol will directly impact South African seedless lemons, which is an 
emerging demanded category in China. The market potential for citrus fruits in China 
remains strong as demand for this fruit has increased in recent years. In 2020, China 
imported 10,700 tonnes of fresh limes with a value of USD 15.7 million, mainly from 
Chile (53.2%), Egypt (17.2%), and the US (8.7%). South Africa currently holds just 1% of 
China’s import share.

In June, the CGA estimated that South Africa could be shipping 25,000 tonnes of 
fresh lemons to China by 2024, and with this, an additional USD 22 million in export 
value could add to the country’s citrus export value. With this estimation, South Africa 
would be surpassing Chile and Egypt as the leading suppliers to China. South African 
lemons are exported to the Middle East (35%), Europe (34%), Southeast Asia (9%), 
Russia (9%), and North America (5%).

India:	Peru’s	New	Citrus	and	Blueberry	Export	Market

Since April this year, it was announced in Peru that the National Agrarian Health 
Service of Peru (SENASA), had completed the sanitary arrangements that the 
Department of Agriculture, Agrarian Welfare of India requested. Daniel Lopez, Tridge’s 
representative, reported that Peru completed technical arrangements to enter the 
Indian citrus market. 

The global trade of fresh fruits in India is in a very dynamic and growing state. 
According to data from the Agricultural and Processed Food Export Development 
Authority in India (APEDA), imports of blueberry fruits increased from USD 384,000 in 
2020 to USD 1.18M in 2021, a 200% year-on-year increase. An important and 
increasingly part of the Indian market is shifting its preferences from traditional local 
products to imported fruits from different markets as they offer functional properties 
and nutritional value. In addition, COVID-19 has made the demand for citrus fruits rich 

in vitamins and health benefits grow rapidly in India.

Although India imported around 45K of citrus fruit in 2020, it is not a net importer of 
citrus, as it exports more than it imports. Imports of citrus fruits, constituted by 90% of 
oranges, have been decreasing for the last few years. However, mandarin imports had 
a 36% growth rate year-on-year, reaching USD 2 M in value in 2020. While the country 
is decreasing its imports of oranges, grapefruits, and limes, Peruvian mandarins are 
new to the citrus market and have experienced growth with substantial potential.

Overall, citrus imports are led by Egyptian fruits, which hold 55% of the import market 
in India, followed by South Africa (30.9%) and Australia (9%). Egyptian oranges also 
dominate the market with 58% of the market share, while in the case of mandarins, 
India does not have a clear leading supplier. In 2020, China was the leading supplier of 
mandarins with 23.4% of the import market, while in 2019, it was Australia with 25%.

Part	4	-	Trade	Regulations

342021 End of Year Report - Changes in Markets and Climate



According to Nidhi Kumari, Tridge’s representative in India, Indian importers expect the 
Peruvian mandarin to be introduced into the market as there are concerns about a 
shortage of Egyptian mandarins for the next season. Kumari also mentioned that after 
a fall in fresh import products in 2020 due to COVID-19 restrictions, imports of fresh 
fruits to India would increase significantly in the coming months.

On the other hand, blueberry imports in India remained low in volume “due to its 
novelness in the market.” It is practically a brand new product in which demand is 
starting to grow similarly to what happens with avocados which today represent USD 
1.5 M in value. However, according to APEDA, imports of blueberry fruits will increase 
by the end of 2021 by 200% from the previous year and reach USD 1.13 M, attesting for 
accelerated growth in the demand for these fruits rich in vitamins. TheIndian market is 
currently dominated by Chile with 84% of the import share, with the Netherlands 
(14.5%) and Canada (1.5%).

For Peru, the leading global supplier of blueberries, it is the optimal time to arrive at the 
Indian market and establish as the leading supplier, while berries are growing more 
popular. Chile increased its export of blueberries to India in 2020 by 56% from the 
previous year, and it is expected to double by the end of 2021. However, with serious 
concerns about a 30% fall in its blueberry production for the next season, India is 
looking forward to receiving new Peruvian fruit in the coming months.
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- Storms Across Spain Increase Vegetable Prices in Early 2021

- Frost in Brazil Affects Coffee, Sugarcane, and Corn Yields

- Flood in British Columbia Could Affect Canadian Grain Exports
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Part 5 - Climate Issues

Storms	Across	Spain	Increase	Vegetable	Prices	in	Early	2021

Spain is one of the largest vegetable-producing regions in the EU, specializing in the 
production of lettuces, courgettes, cabbages, peppers, tomatoes, and artichokes. 
Most of the vegetable production is concentrated in Murcia, located in the south-
eastern part of Spain. During the winter months, the region supplies 80% of Europe’s 
fresh produce. However, this year the region witnessed a sudden cold snap followed by 
a storm in which snow blanketed the entire country. This impacted the ongoing 
harvesting of vegetables resulting in a tight supply in the market followed by inflated 
prices in January 2021.

Murcia, along with its neighboring regions Valencia and Almería, were the most affected 
areas by the storm. The farmers in these regions had already started harvesting the 
fresh vegetables from good weather conditions until Christmas. Due to the deadly 
storm, it was no longer possible to harvest the vegetables, which prompted a lower 
supply and higher prices across vegetable markets in Spain. 

A deficit in supply, along with travel delays and logistics bottlenecks increased the 
prices of vegetables across Spain. Prices of some products have increased by 100 - 
150% within a couple of days during January 2021. Prices for vegetables like courgette 
(zucchini) almost tripled. Other vegetables such as bell peppers, lettuce, and cabbages 
were also affected by the cold snap and experienced inflated prices. According to 
Tridge’s price data, the price of aubergines (eggplant) was USD 2.54/kg right before 
the storm hit, which increased to USD 3.64/kg as the storm struck as speculations 
about a shortage of supply grew.
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Frost	in	Brazil	Affects	Coffee,	Sugarcane,	and	Corn	Yields

July 19th, 2021, the worst polar coldwave swept off Brazil, reaching up to Central Brazil 
in Goias state. On top of this, the lowest temperature registered was -5.2 degrees 
Celsius in the South of Parana, bringing frosts to the South region, São Paulo, Mato 
Grosso do Sul, and Minas Gerais states. Due to the unfavorable weather conditions that 
hit the main agriculture producing regions in Brazil, the production volume of major 
crops: coffee, citrus, and sugar cane yield is expected to decrease at the end of the 
season.

São Paulo state is the main sugarcane producing area in Brazil and is responsible for 
60% of the sugar produced in the country. However, the frost caused cell rupture in the 
canes, affecting its growth rate and dropping sugar levels. This forces the producers to 
mill their sugarcane earlier than scheduled, with less yield. According to a recent 
prediction from the USDA, sugar production will already be short by 5% in 2022 due to 

the droughts during the first semester, and this reduction will further be accentuated 
by the recent frost.

For Minas Gerais state, the damage was more concentrated on Arabica coffee crops. 
The state is the biggest producer of Arabica coffee, representing 75% of the national 
production. In 2021, the arabica coffee crop has an already reduced volume due to its 
off-year combined with the droughts by the La Nina. The frost burned many coffee 
plants in the state, reducing the expected production volume even further for this year. 
Consequently, coffee prices spiked up, and prices for Arabica coffee for September 
has increased by 20%. The winter crop-producing regions in the western area were 
affected by this frost as well. At the same time as the frost,  corn was at the peak of its 
harvesting stage, which affected the yield. The winter crop had already experienced a 
production decline of 18% due to the adverse climate conditions from the last months.

Flood	in	British	Columbia	Could	Affect	Canadian	Grain	Exports

Two days of torrential rain ripped through British Columbia, causing major flooding and 
shutting rail routes managed by Canadian Pacific Rail and Canadian National Railway, 
the country’s largest rail companies. The port of Vancouver moves USD 605 million 
worth of cargo daily. The landslides and floods are the latest environmental issue 
impacting British Columbia, following wildfires that scorched an entire town in the 
Canadian province six months ago as temperatures soared during a record-breaking 
heatwave, raising new concerns about climate change. The port of Vancouver is 
Canada’s largest port, facilitating trade worth USD 240 billion, equating to USD 1 of 
every USD 3 of the country’s trade outside North America. The port has also played a 
significant role in boosting trade between Canada and Asia. In 2020, Canada’s trade 
with China rose by 18% at the port of Vancouver, despite the effects of COVID-19, with 
trade between Japan and South Korea showing significant improvement.
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Canada’s leading agricultural exports, such as wheat, canola, soy, and barley, could 
be impeded by the effects of the floods. During the first half of the year, grain 
volumes through the port reached record levels, with wheat exports rising by 23% 
and barley shipments increasing by 151%. November is also one of the busiest times 
of the year for wheat exports, and the floods have caused wheat shipments from 
Canada, the world’s third-leading wheat supplier, to cease. Canada was the leading 
supplier of wheat to China in 2020/21, shipping 3.5 million tonnes of the 10.6 million 
tonnes that China imported. According to the USDA, in 2021/22, China is forecast to 
purchase 10 million tonnes of wheat.

Competitors will also look to capitalize on the port of Vancouver’s closure. Ukraine is 
a significant rival to Canada in the Asian market. Ukraine exports usually decrease in 
December, allowing for Canada to capitalize. However, due to the floods, Canada will 
not remain competitive during this period until the railway lines are repaired. Ukraine 
also harvested a 33 million tonne bumper crop this season, which will make the 

country’s export season push well into 2022. The closure of the port of Vancouver is 
expected to result in significant revenue loss for Canada and could impact global 
wheat supplies in the coming weeks.

Canadian grain exporters have sought to divert shipments away from the Port of 
Vancouver until service is restored. Alternatives remain limited to British Columbia’s 
northern port of Prince Rupert, the US Pacific Northwest, and eastern Canada. 
However, the Prince Rupert grain terminal is overloaded with exports, restricting its 
capacity to handle more volumes. Buyers can also charge penalties for shipments 
that arrive late, raising the urgency to find alternatives.

It is estimated that progress on the reconstruction of the railways could take weeks. 
The impact of the floods also raised the possibility of price inflation coming into the 
holiday season. Delays could last over a month as the backlog of shipments continues 
to pile up. January canola futures increased by USD 2.90 to USD 1,015.80 per metric 
ton, as flooding and landslides halted the transportation of commodities to the port of 
Vancouver.
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ABOUT	US

ABOUT TRIDGE
Tridge is a Global Trade Ecosystem in the food and agriculture industry that combines 
professional network and data intelligence and makes trustworthy and sustainable 
cross-border trades possible. We create and provide a very unique and powerful 
global-scale platform for buyers and suppliers to be connected and do business with 
each other more confidently and seamlessly.

Our mission is to become a go-to place for the ultimate sourcing solutions by creating 
a safe and reliable trade community. For Buyers, Tridge consistently provides extensive 
market trend data around the globe, creating opportunities in both untapped and 
existing markets and connecting them with credible suppliers. For Suppliers, we 
identify and develop sales opportunities from the regions they could not reach ever 
before. We combine state-of-the-art technology to make this happen. 
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